BROOKLYN |ncome and Social Status

Professor Myles Bassell

Business 50.9 Consumer Behavior

Brooklyn College

Study Guide 13

COLLEGE Critical Thinking and Concept Application page 1 of 2

Chapter 13 Income and Social Status

1. Define

i i UPPER AMERICANS
d |scret|onary Upper-Upper (0.3%): The “capital S society” world of inherited wealth

. Lower-Upper (1.2%): The newer social elite, drawn from current professionals
Income. Upper-Middle (12.5%): The rest of college graduate managers and professionals; lifestyle
centers on private clubs, causes, and the arts
2. What is

i ? MIDDLE AMERICANS
social class? Middle Class (32%): Average pay white-collar workers and their blue-collar friends; live on
“the better side of town,” try to “do the proper things"
3. Consumer Working Class (38%): Average pay blue-collar workers; lead “working class lifestyle”
whatever the income, school, background, and job

behavior

often is . i :

‘A lower group of people, but not the lowest” (9%): Working, not on welfare; living standard
is just above poverty; behavior judged “crude,” “trashy”
affected by a “Real Lower-Lower" (7%): On welfare, visibly poverty-stricken, usually out of work (or have
“the dirtiest jobs"); “bums,” “common criminals”

person’s

desire to make a statement about his

or her social class, or the class to
Geta

perfect
sunlesstan
iNnstantly.

which he or she would like to belong.
Explain.
4. What is the difference between

» Patonton tnod formuas ghe
BlLPB-ocking cor Pstartly
toface of body

achieved and ascribed status?

5. Describe what we mean by the term
“mass class” and tell what is causing
this phenomenon.

6. What are some important indicators
of social class? Why does earning

more money often not result in a

corresponding change in social class?
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What is conspicuous consumption?

8. What is a status symbol? Explain the status this ad for sunless tanning by

Neutrogena represents. How does this compare with the desire to have pale skin?
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9. What is parody display? How do ripped jeans illustrate the concept of parody
display?
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